RYDE COMMUNITY GRANTS 2018

TOWN COUNCIL

COMPLETION REPORT /IPROGRESS REPORT

1 - Project Details

Project Title: Community Cafe
Organ:i_sh.tion: Aspire Ryde
Total projectcosts £ - | 3,500
Toté'l.gfé'ﬁt'éwa?d:é 1,5{0:0__“_ ;

2 - Project outputs I_prdgresé _
Please tell us what your project did - ie the events, services or products that it
delivered or please give us an update on the progress of your project.

We have completed a purpose built café area, that has fridges, sinks etc and is now
compliant and fit for purpose. It is in keeping with the building and will allow us to
further develop our offer at Aspire whilst keeping clients safe from any poop food
hygiene practices.

Photographs are attached — thank you

3 - Project outcomes

Please tell us abut the impact of your project - ie what changed as a result of the
work, '

We were able to develop the café at aspire into a fit for purpose space ~ thank you.
This has helped us serve more than 500 people in the last month alone with drinks
and community lunch, we will calculate the impact through our social value calculator
& include it in our next annual report.
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RYDE COMMUNITY GRANTS 2018

4 - Your Declaration

The information given is true and complejgrand we confirm that the money has heen
used for the specific purpose for whicp e grant was given.

Authorised signature:

Print name — Heath Monaghan

Date — 29-April-2019
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AWARDS FOR THE MARKETING OF COMMUNITY EVENTS - MAY 2018

TOWN COUNCIL

COMPLETION REPORT

1 - Event Details

Event Title: Social Media and Marketing training
Organisation: Aspire Ryde

Final Ma.rketing Costs £

fiancial statomentof | £167"

accounts)

Total grant award £ £1,000

Please identify the
specific areas where the
marketing grant was
spent

Social media awareness

2 - Event outputs

Please show us how your events marketed Ryde (including copies of any marketing

or promotional materials)

Event outputs

attendees.

The course was open to any voluntary group in Ryde and attendees came from a number of
different voluntary organisations. This led to further opportunities for working together for the

RTC logo was placed on posters advertising the event
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AWARDS FOR THE MARKETING OF COMMUNITY EVENTS - MAY 2018

3 — Ouicomes
Please tell us about the impact of your event - ie what changed as a resuit of the

work.

Ouicomes

Over 50 people attended 4 sessions of training. These people came from a range of different
voluntary orgnaisations within Ryde. Feedback from the Aspire volunteers who attended was
that it was really useful and increased their knowledge of social media. One person who
attended the course has started advertising Aspire’s bikes on the Facebook page which has led
to a significant increase in income from this project.

Chardisy She allended were Cmﬂmu/\%_ Spur el
Tsl Accegg/ Oahns Clhb, Aty C;rou}p and
\)\J;@\;@' DOL%/’A/ Uz maey

4 — Event records
Please send us photographs or other records of your project. Please tick to confirm:

We have included photographs of our event

Material from the event is available on the internet

5 - Your Declaration

This completion report is true and complete and we confirm that the money has been
used for the specific purpose for which the grant was given and attach a full
statement of accounts.

Authorised signature:

P}int name Heath Monaghan

Date 01/05/19
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AWARDS FOR THE MARKETING OF COMMUNITY EVENTS - MAY 2018

COMPLETION REPORT

1 - Event Details

Event Title: Festival of the Mind
Organisation: Aspire Ryde

Final Ma.rketing Costs £

financlal statementof | 258902
accounts)

Total grant award £ £500

Please identify the
specific areas where the
marketing grant was
spent

£57.53 — printer costs

£144.00 ~ 1st phase leaflet printing

£144.00 - 2" phase leaflet/programme printing
£59.49 — pop up henner

£14.00 — marketing stationary

£115.00 ~ website

£55 - social media advertising (facebook)

2 = Event outputs

Please show us how your events marketed Ryde (including copies of any marketing

or promotional materials)

Event outputs

Very positive overall

RTC logo on pop up banner

Over 500 people attended the event & at was an absolute success, with most
sessions/workshops being booked up well in advance. Lots of feedback was collected — attachad

RTC Logo was on leaflets - attached

RTC iogo on event website www festivalofthamind co. ik

3 = Qutcomes
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AWARDS FOR THE MARKETING OF COMMUNITY EVENTS - MAY 2018

Please tell us about the impact of your event - ie what changed as a result of the
work.

Qutcomes

The event was a success just over 500 people attended showing value for money for the use of
the marketing budget. Of those 500 we estimate that more than haif will have learned a new tool
or tegnique to improve their own mental heaith & wellbeing.

The even t will run again in 2019 - however they have opted to move to a central venue in
Newport.

4 - Event records
Please send us photographs or other records of your project. Please tick to confirm:

We have included photographs of our event

Material from the event is available on the internet

5 - Your Declaration

This completion report is true and complete ang we confirm that the money has been
used for the specific purpose for which the grént was given and attach a full
statement of accounts,

Authorised signature: ... .

Print name Heath Monaghan

Date 15-April-2019
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AWARDS FOR THE MARKETING OF COMMUNITY EVENTS — MAY 2018

TOWN COUNCIL

COMPLETION REPORT

1 - Event Details

Event Title: LJAVLET ZQO‘MO’KON + b ,&,TMQ@ Bu ToN

Organisation: \ahe o= lon@dT Ros @erH J/{u&él)u/
Final Marketing Costs £

(Please include a full
financial statement of £ | 088 — 02
accounts)
Total grant award £ .,f 400
J Il . fn
Please identify the LEAPLET ﬁQobu ceoN F Dscd Hu"'ﬁomf

specific areas where the
marketing grant was
spent

PLO% Ar\,, JeR\Siw q.

2 - Event outputs
Please show us how your events marketed Ryde (including copies of any marketing

or promotional materials)

Event outputs

OUu& leArlers Conainoe o helonvowshenes THE
CupPpPol o &Y Town (wonal, We AHSo
[NsokE R e HelP 1S AekNothad G N ovR

EVenT PRO érdnues (ﬁ‘/bﬂ Ros, Keek + gu&c&)
A-NZD A’L(SO Ovl (?Uib&? gaolgg Cc;)u.& 20161 Cf‘u[b(;

ON 90 Yehts oF Sourieon Veens ovr Noxr week)

.
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AWARDS FOR THE MARKETING OF COMMUNITY EVENTS — MAY 2018

3 - Outcomes
Please tell us about the impact of your event - ie what changed as a result of the
work.

Outcomes

WE GonAanuE o l('rd“iQAe;( VidwoRks  To Q‘/bi{?}

ol own RersAned Wha Showw Ledeleringe %
he Te Mot Cost EFFEends, Wipgly Used
MeAns oF Plowmenng THE MusEum

We ke Mo seeN THE NEED T ineladRE
THeE NumbR o kaﬂ\‘:'r\é’““(’& T Yehl, (o LEX
Hode Fol Coow nowldls Aehw  Cownng

To fl\/bc’.’f:“,

4 — Event records
Please send us photographs or other records of your project. Piease tick to confirm:

We have included photographs of our event —

Material from the event is available on the internet /

5 - Your Declaration

This completion report is true and complete and we confirm that the money has been
used for the specific purpose for which the grant was given and attach a full
statement of accounts.

Authorised signature: .................. S PP TRON

Print name &Q\ M Deles

Date 2 - 5 o~ 2o\]
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. Age UK Isle of Wight 01983 525282
ISI.@ OF ngh& 147 High Street e info@ageukiw.org.uk
s3] Newport 4 facebook.com/AgeUKIW

[sle of Wight twitter.com/AgeUKIW
PO30 1TY www.ageukiw.org.uk

Ryde Town Council
10 Lind Street
Ryde

Isle of Wight
PO33 2NQ

Wednesday, 08 May 2019

Acknowledgement of Receipt: £200 to Age UK Isle of Wight Active Minds Memory Group

Dear Ryde Town Council,

On behalf of Age UK Isle of Wight, may 1 extend our warmest gratitude to Ryde Town Council, for
your incredibly kind donation of £200.00 towards our Ryde Active Minds Memory Group. You are
enabling us fo continue to positively change older islander’s lives, thank you.

Our instruments and song books have been ordered. We are excited that our group will soon
receive them. We will be taking lots of photos and will be posting on social media, this will hopefully
help us recruited more Ryde residents to the group.

We have a vision of an island community where older people are respected, valued, included and
able to live the life they choose.

As you know 100% of all our funds raised stay on the island helping our older islander residents to
live well independently

Thank you for enabling us to continue to make a difference.

1 alnngreiv‘

Paula Russell
Fundraiser
pnaula.russell@ageukiw.org.uk

£ e # X, Registered wilh .L\\I{‘Z;w .
(AW | () FONDRASING T {;{9
XEoim Y | uias ' N COMMUNITY
The Queen's Award ‘*‘mm—ww# "?"‘f’ﬁ'}“ REGUL’ATOR i\gc;ssirlgﬁgd[y FUND

for Veluntary Service

Age UK Isle of Wight Limited is the trading name of Age Concemn Isle of Wight which is a charitable compony limited by guorantee. Registered in £nglond and Wales
number 06057797 and Registered Charity number 1118711, Registered Office: 147 High Streat, Newport, Iste of Wight, PO30 1TY.



Play Lane Millennium Green Trust

Clariyy Cortiszion Number 1071915

www.plaviane.org. uk

May 2" 2019

Community Grants
Ryde Town Council
Town Hall Chambers,
10 Lind Street,

Ryde, PO33 2NQ.

Dear Town Councillors,

On behalf of Play Lane Millennium Green, | would like to thank Ryde Town Council for their very
generous donation under the Community Grants Scheme.

This money will be used to purchase more limestone chippings for the paths to widen and improve
their surface, to ensure best possible access for all members of the locai community, but especially for
buggies and mobility scooters.

We already have at least one gentleman who exercises his dog around the Green whilst driving a small
mobility scooter and he has frequently said what pleasure it gives him to be able to access some of this
area.

Yoursﬂgincerelv.

{f’anﬁla Sim

Trustee Play Lane Millennium Green Trust.




